
77

C O M M U N I C AT E  J U S T I C E  1 0 1 A S S U M E  Y O U R  P O S I T I O N 

WORKSHEET

What’s Your Story?

To fill out this worksheet, answer the questions imagining you’re telling a story to a neighbor. They don’t 

know all the background or why your point is important. But you share some of the same values (like fairness 

and opportunity). Be as specific as possible, use complete sentences that connect each answer to the one 

before, and whenever you can, use words that carry your message and values, and “paint” a picture of the 

problem and solution. Note that in this exercise you’ll be making up quotes, but that in real life you 

should always get quotes directly from sources.

GUIDELINES

1) Start with your hook (state 

what’s new, different, and 

important about your story) 

and set your scene (where 

is this story taking place? 

when?) USE LANGUAGE 

THAT PAINTS A PICTURE!

2) State the political conflict 

or the problem supported 

by facts or stats — this is 

a good place to name the 

bad guys. Remember the 

villains should never be just 

individuals, they should 

represent an institution 

responsible for the problem.

3) Follow up the problem 

with your solution. State 

what institutional or policy 

change must happen — this 

is a good place to introduce 

the heroes who are taking 

on the villains.

WRITE YOUR STORY HERE!
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4) Include a quote that 

expresses values to talk 

about what’s at stake, and 

why the action is urgent 

and important. 

5) Write some history of the 

conflict for context. 

6) Make up a quote that 

you imagine the villain 

would say to advance their 

position.

7) Restate the solution in 

response to the villains, and 

write about what’s next for 

the heroes in response to 

these challenges.

8) Conclude with a quote from 

the heroes that re-states 

what’s at stake and tells 

people how they can get 

involved.

WHAT’S YOUR STORY? CONT.
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• Find your news hook. 

 Use the NEWS HOOKS (P. 37) worksheet from Chapter 2 and the news hooks you identified through media 

planning to construct a story around a hook. What anniversaries, holidays or developments in local, 

national or international news can you hook your story to? For example, if your story is about the need 

for new legislation to protect against racial profiling, you could hook your story to Martin Luther King, 

Jr. Day, October 22nd National Day of Protest Against Police Brutality, or recent local cases of racial 

profiling.

• Set your scene. 

 Where is this story taking place? What is new and compelling about this scene? What new developments 

can you point towards that set the stage for this story being told NOW?

 

 What’s interesting about the scene? What’s the conflict, new development or unexpected plot? What 

research can you do to unearth developments that will constitute real news?

• Identify your main characters. 

 Identify people in your community whose personal experiences reinforce your story frame and who 

are willing to share their story. Often the people most affected by your issue are your most powerful 

spokespeople. Refine you story frame together, by asking them to tell you their personal stories and 

adjusting the frame to reflect the reality of their lives.

• Develop images and symbols to illustrate the story. 

 What photos or symbols capture this story in one graphic? Don’t think literally, think in metaphors. For 

example, Little Red Riding Hood’s red cape was a symbol of deviance. In social movements, the Black 

Power fist is a symbol of collective resistance and cultural pride.

• Detail solutions and identify who’s responsible for making them happen. 

 Solutions must be concrete, well-researched and actionable to be compelling within a story.

GUIDELINES

Using The What’s Your Story? Worksheet


